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	Project Summary 

	

	Programme 
	Culture Program 2007-2013
Stand.1.2.1. Cooperation Projects

	About the Applicant Institution
	The activity of Bridge Language Study House began in 1993, as a project under the name of ‘Foreign Language School Heltai’, and was the first non-formal language provider established in Cluj-Napoca. Our development has been steady and progressive. In 1998, we became the first City & Guilds Pitman Qualifications examinations centre in Romania. In 2002 the Bridge Language Study House Association was formally created. In 2003, we became an examinations centre for the ‘European Consortium for the Certificate of Attainment in Modern Languages’ (ECL). In 2006, following Pitman’s withdrawal from Romania, we became an LCCI (London Chamber of Commerce and Industry) examination centre.

Our professional work in the field of language tuition was rewarded in 2005 by the acceptance of Bridge Language Study House as a full member of Quest Romania – a quality-assurance association of Romanian language providers. We currently hold the position of Vice-President. 

At present we pride ourselves in offering high-quality language education and the possibility for examination in a number of languages. We have also maintained regular participation in European projects including Leonardo de Vinci (VOWEL, 2004-2006) and Grundtvig Mobility Programmes (TUROSPA, 2006-2008; ADHER, 2009-2011; PractiCAL, 2011-2013). 

We are involved in many locally and nationally financed projects to improve the language skills of the unemployed and the elderly (Cluj City Council). Furthermore, our ‘Bridge Mobile Classroom Project’ (Soros Foundation Romania) is placing our teachers into rural communities to help boost the school retention figures of children in these areas. Other projects organised in rural areas are for example our after-school programmes designed for teaching specific traditional trades, songs, customs and dances (Oktatasert Kozalapitvany, 2011).


	Title of project (provisional)
	The Rise of Rural Arts and Crafts 

	Rationale of project


	 Unlike the traditionally touristic countries, Romania and other European countries have not started developing the arts and crafts industry yet. 
So far this industry does not generate sufficient resources for the local craftsmen on one hand; on the other hand this industry is being practiced mostly for hobby, not for living or generating extra income.

In order for folk arts and crafts activities to survive in the future, it is necessary to lay emphasis not only on developing the human resources working in this sector but also on promoting and disseminating the manufactured products on a larger scale.
Although this industry is being practiced both in rural and urban areas, the rural sector is more widely spread and needs more attention, because of geographical disadvantage. 

These are the main reasons why our project is based on sustaining and promoting rural arts and crafts activities, offering the chance to craftsmen from different countries to exchange best practices and experiences with each other and to promote their products at international level.

	Target group
	Our project is designed for craftsmen from all partner countries, who carry out their activity individually or in an organised manner, by being linked to associations or organisations. Only craftsmen living and working in rural areas will be involved in the project.


	Objectives, activities of the project, tasks of partners
	The concrete objectives in order to fulfil this general aim are the following:

· To support the mobility of 36 craftsmen from the partner countries currently working in the field of rural arts and crafts;

· To develop the knowledge, skills and competences of 72 craftsmen working in rural areas of the partner countries, through workshops organised for them in these countries;

· To support the face-to-face meeting of craftsmen and the sharing of best practices, experiences and knowledge regarding the manufacturing process of products; 

· To support the promotion of rural art & craft products at local and European level with the help of 3 exhibitions organised in the 3 partner countries, lasting for 3 days each and being open for the wide public;

· To promote, on an international level, the rural art & craft products and the craftsmen taking part in the workshop, with the help of an online web platform and networking page;

· To exploit the best practices of the workshop participants on a national level with the help of a local conference organised per partner country, offered to at least 40 local craftsmen;

· To exploit the best practices of the workshop participants at European and international level, with the help of a printed booklet containing some of the best practices, shared among the web platform and the networking pages.

The main objectives of the programme will be achieved with the following activities of the project:
- To sustain workshops for local rural craftsmen in each partner country in order to: emphasize the importance and benefits of exploiting folk arts and crafts at national and international level; share and learn methods and activities to promote local art and craft products on national and international markets; share best practices and experience in the field; learn the process of manufacturing foreign arts and craftworks through presentations and practical learning sessions;

- To organise an exhibition of 3 days/partner country, presenting the arts and crafts works of the visiting and local craftsmen;
- To collect in a booklet best practices, methods and techniques for exploiting and promoting local crafts, shared within online sources (webpage, networks) and through local conferences;

- To create a webpage, containing an online version of the organised exhibitions and presenting: pictures of the exhibited products and their description; videos, testimonials and descriptions about the process of manufacturing the exhibited products; curriculum vitae of the craftsmen implied in the project and developing the exhibited folk art works; description of cultural aspects of the region/rural area where craftsmen come from. The website will also have a blog, where craftsmen from different countries can share experiences. The online version of the booklet will be available also on the website;
In conclusion the main tasks of partners are the following:

1. Every partner will develop workshop sessions lasting 5 days, 6 hours/day for: 6-6 visiting craftsmen from the partner countries and 12 local craftsmen; 
In conclusion 12 craftsmen from every partner-country will take part in transnational mobilities, bringing minimum 6 crafts/folk art works with them  (6 will participate in one partner country and 6 in the other partner country), accompanied by 2 project managers in each case (4 in total);
2. Each partner will organise a 3 day exhibition, presenting the crafts/folk art works of the visiting craftsmen. The exhibition will take place in parallel with the workshops and will be open for any visitor;

3. The partners will create by collaborative work a webpage for promoting the craftsmen works to the wider public; the booklet – for promoting best practices, techniques and methods of craftsmen; an online network page – for dissemination purposes also;
4. Each partner will disseminate the project results (booklet and presentation of the webpage) within a local conference, offered for at least 40 more local craftsmen;



	Requirement 

from our partners
	Public or private non-profit institutions with legal status, whose activity is the cultural sphere (cultural and creative sectors).


	Minimum nr. of partners

	Bridge Language Study House Association (Romania) – as coordinator

+ 2 partners from different European countries 

	Application

Deadline

	7 November 2012

	Start date and duration

	1st June 2013
24 month (2013 - 2015)

	Maximum grant
	Around 30.000 Euros/institution from which 50% financing from the EU and 50% own funding


� � HYPERLINK "http://www.managementmarketing.ro/pdf/articole/142.pdf" �http://www.managementmarketing.ro/pdf/articole/142.pdf�


� HYPERLINK "http://www.transrural.org/index.php" �http://www.transrural.org/index.php�


� HYPERLINK "http://www.chfinternational.org/node/21156" �http://www.chfinternational.org/node/21156�
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